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*Business Areas

Brand Promotion

— Sales Promotion
Sampling, Contest, Sweepstakes, Demonstration

Internal Promotion
Ceremony, '=AISHEIEHAL 7| LR ZiH

Convention
Trade Show &Trade Fare

Relationship Promotion
Dealer Promotion, IR, Hospitality

MPR (Marketing & Public Relations)

7| & 2= PR Event, Media Relations

Global Promotion
Overseas Event, Overseas Hospitality

Publiic Event
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Convention, Conference/Congress, Forum/Symposium, Exhibition,

Sports/Culture Marketing
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Sponsorship
Co—Marketing

Broadcasting/Online Ad
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E—Commerce Consulting
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